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The PACD Executive Council called for creation 
of a marketing ñtoolkitò as one of the 
organizationôs strategic goals.



Agenda for Todayôs Presentation

ÅWho/What is Water Words That Work?

ÅHow does the E&O marketing subcommittee 
help?

ÅProject Outcomes and Timeline

ÅTough Choices, Challenging Trends

ÅMarketing ñFundamentalsò

ÅWhat the Project Isé and Isnôt



About Water Words That Work

ÅLaunched in 
September, 2007

ÅPR and marketing for 
nature protection and 
pollution control orgs

Å15 years experience 
with American Rivers, 
U.S. Fish and Wildlife, 
others

ÅNetwork of contractors 
to deliver services


